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ABSTRACT

The objectives of the research were to survey the customer service management, to
explore the competitive advantages of construction business in Kalasin Province and to
analyze the relations between the customer service management and the competitive
advantages of construction business in Kalasin Province. The target population was two
hundred and fourteen construction businessmen in Kalasin Province. The instrument was a
questionnaire with .97 reliability index. The statistics used were mean, standard deviation

and Pearson Product Moment Correlation Coefficient.
Results of the research were as follows :

1. The finding showed that the average level of the opinions towards the
customer service management was high (X =3.60).Four high levels of the service
management were customer maintenance (-X = 3.63), customer database (5{— =3,61), use of
technology (K =3,59), and program of customer service management (i =3.56)
respectively.

2. The finding showed that the average level of the competitive advantages of
the construction business in Kalasin Province was high (—)E =73,87). Three high levels of the
advantages were area limitation (X = 3.97), differentiation (X =3.94) and capital

(X =4.25) respectively.



3. The finding indicated that the average level of the relations between the
customer service management and the competitive advantages was moderate and the

customer management and the competitive advantages were significantly related at the .05

level (3 =0.469).



