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ABSTRACT

This research aimed to study The marketing mix factors, The consumer decision -
making process factors, The factors affecting to purchasing the Krungthai-axa insurance at
Krungthai Bank in Mahasarakham Province, including The wseful suggestions. The sample was
378 insurance buyers with Krungthai-axa insurance at Krungthai Bank in Mahasarakham
Province; they were selected by Taro Yamane sampling sized (Taro Yamane. 1973 : 727), then
use the Cluster random sampling and Accidental sampling. The instrument for collecting data was
questionnaire consist of the check [ist, the rating scale and the opened end with 0.97 of reliability.

The statistics were frequency, percentage, Mean, standard deviation and Multiple Linear Regression

Analysis.
The research resulis were found as follows;

1. The marketing mix factors each aspect were high level, sorting arithmetic mean
from highest to lowest; the place cyberspace and time, the product elements, the personal,
the process, the product & quality, the price & expenses, the physical eyidellce, and
the promotion and education l'gspectively. _

2. Thie consumer decision - making process factors each aspect were high level,
sorting arithmetic mean from highest to lowest; the need recognition, the post purchase
evaluation, the purchase, the information search, and the evalua-tim.l of altematives-respcctively.

3. The factors affecting to purchasing the Krungthai-axa insurance at Krungthai

Bank in Mahasarakham Province were; the price, the family member amount, the promotion,




the evaluation of alternatives, the income, and the kind of insurance ; the regression coefficients
of raw score (b) were 0.579, 0.186, 0.466, 0.362, 6.195 and 0.24, however, the standard score
(beta) were 0.288, 0.217, 0.240, 0.165, 0.106 and 0.105 respectively. The possibilities variables
could explain the variance of purchasing the Krungthai-axa insurance at Kirungthai Bank in
Mahasarakham Province for 18.00% (R'= 0.180, F=16. 59) by statistically significant at .01 level.

4. The useful suggestion concerning to purchasing the Krungthat-axa insurance at
Krungthai Bank in Mahasarakham Province found that;

4.1 The opinion about insurance purchasing; the insurance sellers should
suggest or arguinents the insurance buyers how to do about it, most people still can’t see benefits
of insurance, most insurance buyer must be who had more income or ability to plan their lives,
the insurance sellers should be professional sale person.

4.2 The suggestions about insurance purchasing; the insurance sellers should
provide fairness with regard to interests of insurance importantly, the insurance sellers must
disclose facts that would affect the benefits of insurance, the insurance sellers should not be

recommended in a misunderstanding or a recommendation with the intent to deceive others.




