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ABSTRACT

The objectives of this research were to 1. explore the competitive strategies, 2. to
investigate the images,3. to assess the ontcomes, and to analyze the relations of the competitive
strategies with the outcomes of the used car business, and the relations of the images of the
business with the business management in Maha Sarakham province. The target population was
one hundred and twenty five owners of the second hand car business in Maha Sarakham province.

The statistics used were mean, standard deviation and Pearson’s Correlation Coefficient,
The research findings were as follows:

1. The findings showed that the average level of the competitive strategies for the
used car business was high (1= 3.69) Four high rated areas of the competitive sirategies were
creating the prominence (1= 3.75), quick response ()1 = 3.71), specifying service areas
(= 3.67), and capital cost (1= 3.63) respectively.

2. The findings indicated that the average level of the images of the used car
business in maha Sarakham province was high (1= 3.59). Four high rated areas of the images
were relationship with the target customers { 1= 3.68}, personnel (= 3.66), location
(11=13.55) and administration policies (p1= 3.47) respectively.

3. The findings also indicated that the outcomes of the used car business in Maha
Sarakham was high (L= 3.94). Four high rated areas of the outcomes were monthly income
(p = 3.96), knowledge and growth (|t = 3.94), business management (}L= 3.94), and customers

(= 3.91) respectively.




4. The findings revealed that the competitive strategies were significantly related to
the outcomes of the used car business in Maha Sarakham, The index of the relations between the
strategies and the outcomes was moderate
(p = .420).

5. The findings indicated that the images of the used car business were significantly

related to the outcomes of the used car business management in Maha Sarakahm, The index of the

relations between the images and the outcomes was moderate (p = .474).




