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ABSTRACT

The purposes of this research were: 1) to study the health product consumer protection
mission of municipalities in Kalasin Province, 2} to explore the factors affecting the
implementation of the health product consumer protection mission of municipalities in Kalasin
Province, 3) to find out suggestions of the implementation of the health product consumer
protection mission of municipalities in Kalasin Province, The samples were 122 person from
authorities of the local municipality offices, authorities of the tambon health promoting hospitals,
authorities of the district public health offices and anthorities of the government hospitals. The
sample group was selected through the stratified sampling and simple random sampling
techniques. The data collected by a rating scale questionnaire with tryout reliability level at 9635
and brainstorming. The research statistics used were frequency distribution, percentage, mean,
standard deviation and Multiple Linear Regression Analysis, The statistic significant level at .05

The results of the research were as fallows: 1) the health product consumer protection
mission of municipalities in Kalasin Province was rate at moderate level (X = 3.15), 2) the factors
affecting the implementation of the health product consumer protection mission of mumnicipalities
in Kalasin Province were the plan, the coordination, the organization, the report and the society.
The multiple correlation coefficient at .815, than the percentage of the total variation was 66.4 %

Unstandardized regression model and standardized regression model were



Y =-.304 +.280 (X9) + .599 (X5) + .389 (X4) - 380 (X6) + .192 (X10)

Z=275(X9)+ .513 (X5) +.189 (X4) - .252 (X6) +.205 (X10)

The suggestions were as follows: 1) provide exhibition for the best practices of the health
product consumer protection in local of Kalasin Province 2) promote public participation in the
network parties of the health product consumer protection and appointed officials from various
departments to join the working group have established an independent organization under the
health product consumer protection of districts 3) define the master plan for the implementation

of the health product consumer protection mission of municipalities in province.



