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ABSTRACT

The objectives of this research were to study 1. the opinion of consumers toward markets
mixer factors for service of OTOP products of Mud Mee Silk, Wapi Pathum district, Maha
Sarakham province 2. to compare the opinion of the consumers towards the factors reason mixer of
the market for service of OTOP products of Mud Mee silk, Wapi Pathum district, Maha Sarakham
province, classified by educational levels and career and 3. to study opinion and suggestions for
service of OTOP products of Mud Mee Silk, Wapi Pathum district, Maha Sarakham province . The
sample were 197 consumers who has the determination of sample size using the formula Yamane
and selected through quota sampling. The instrument used was rating scale questionnaire, reliability
was .917. The statistics applied were frequency, mean, percentage, standard deviation and one-way

analysis of variance (One - say ANOVA),
The finding showed :

L. The opinion of the consumers towards the factors reason mixer of the market for
the service of OTOP products of Mud Mee Silk, Wapi Pathum district, Maha Sarakham province
showed the level of opinion of the consumers towards the factors reason mixer of the market for the
service of OTOP products of Mud Mee Silk, Wapi Pathum district, Maha Sarakham province
was rated at high levels,

2. The opinion comparative of the consumers towards the factors reason mixer of the
market for the service of OTOP products of Mud Mee Silk, Wapi Pathum district, Maha Sarakham

province, classified by educational levels and career showed;



2.1 The opinion comparative of the consumers towards the factors reason mixer
of the market for the service of OTOP products of Mud Mee Silk, Wapi Pathum district, Maha
Sarakham province found in total were differences as statistically significant at the .05 when
comparing the opinions of the consumers towards the factors reason mixer of the market for the
service of OTOP products of Mud Mee Silk, Wapi Pathum district, Maha Sarakham province found
that secondary education or below were differences as diploma / technical / high vocational
cerlificate as statistically significant at the .05 The education as diploma / technical and high
vocational certificate different with bachelor's degree or higher as statistically significant at the .05
level.

2.2 The opinion comparative of the consumers towards the factors reason mixer
of the market for the service of OTOP products of Mud Mee Silk, Wapi Pathum district, Maha
Sarakham province as the difference of career found in total not difference as statistically significant
at the .05

3. The suggestions about opinion of the consumers towards the factors reason mixer

of the market for the service of OTOP products of Mud Mee Silk, Wapi Pathum district, Maha
Sarakham province with descending order of frequency from most to least third order were the

marketing promotion, products (Mud Mee Silk) and the service processes, respectively.



