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ABSTRACT

The objective of the independent study was to survey the satisfaction of customers
with the services of Bangkok Life Assurance Public Company Limited, Kalasin Brand
classified by personal information of the customers. The target population was two hundred
and one customers of Bangkok Life Assurance Public Company Limited, Kalasin Brand. The
data were collected by a questionnaire with .95 reliability index. The statistics used were
percentage, mean, standard deviation and t-test (One-Way ANOVA).

The research findings showed that one hundred and two customers were female
(50.75%). One hundred and fificen customers were 36-45 years old (57.21%). Ninety seven
customers were employees and traders (48.25%), and ninety seven customers earned 20,000
baht up a month (48.25%).

The finding indicated that the average level of the satisfaction of the customers
with the services was high (X =4.35, S.D.= 0.61). Five high levels of the satisfaction were
good service { X =4.43, S.D.= 0.57), goal oriented focus ( X =4.39, S.D.= 0.60), good image
(X =437, 8.D.= 0.63), reliability of the assurance policy (X =4.33, S.D.= 0.60) and
responsibility for improving relationships ( X =4.26, S.D.= 0.65).

In conclusion, the study showed that the satisfaction of the customers with the
services regarding the different genders, ages, occupations and incomes was not different,
The results may be caused by the first impression on the services. The good services were

provided focusing on the mission and vision of the company.




