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ABSTRACT

The objectives of the research were to assess the standards of tourist attractions in
Roi-Kaen-Sarn-Sil provinces, to survey the motivations for the tourism in Roi-Kaen-Sarn-5il
provinces , and to analyze the relations between the standards of tourist attractions and
motivations for the tourism in Roi-Kaen-Sarn-Sil provinces. The samples were four hundred
tourists who visited the tourist attractions in Roi-Et, Khon Kaen, Sarakam and Kalasin
provinces, The data were collected by a questionnaire with .924 reliability index. The stafistics
used were mean, standard deviation. The relations of variables was analyzed and identified by

Peatson Product Moment Correlation.
Results of the research were as follows:

1. The finding showed that the average level of the standards of the tourist
attractions in Roi-Kaen-Samn-Sil provinces was high. Five high levels of the tourist attractions
were tourism quality (i =3.76 ; S.D. = 0.93), value of the tourist attractions (S(_ =374,
$.D. = 0.88), sustainable tourism management (5{_ =13,71 ; $.D. = 0.84), tourism infrastructure
(i =3.71;8.D.=0.92) and tourist security (§ =13.57 ; S.D. = 0.93) respectively.

2. The finding indicated that the average level of the motivations for the tourism in
Roi-Kaen-Sarn-Sil provinces was high (—X— = 13,71 ; §.D. = 0.73). Four high levels of the
motivations for the tourist attractions were physical motivation (i =3,83 ; 8.D. = 0.83),
reputation (i = 3.72 ; S.D. = 0.67), cultural motivation (i =3.69;8,D.=0.70) and

interpersonal motivation (i =13,62 ; S.D. = 0,74) respectively.



3. Regarding the relations, the findings showed that the average level of the
relations between the standards of tourist attractions and motivation was significantly high at the
.05 level (rw=0.8 15). The high levels of the relations were the values of the tourist attractions
and physical motivation (r,;=0.730), the values of the tourist attractions and cultural motivation
(r‘y=0.823), the sustainable tourisin management and interpersonal motivation (rx),=0.720), and

the values of the tourist atiractions and reputations (1'W=O.7l b) respectively.




