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ABSTRACT

The objectives of this research were 1. to survey the image 2.the service quality of the
Saving Banks in Maha Sarakham, 3.0 analyze the relations between the image and the service
quality. 4. t0 find some useful suggestions for the excellent services. The data were collected by a
rating-scale questionnaire with .94 reliability index from four hundred customers of the Saving
Banks in Maha Sarakham. The statistics u_sed were meat, standard deviation and Pearson

Coefficient Correlation Analysis.
Results of the research were as follows:

1. The study showed that the average level of the image of the Saving Banks was
high (X=3 .62). Five high levels of the image were relationship with the target customers
(X = 3.72), social responsibility (X = 3.68), bank personnel (X = 3.63), policy and administration
(X =3.55) and location (X = 3.54) respectively.

2. The finding indicated that the average level of the service quality of the Saving
Banks was high X = 4.20). Five high levels of the service quality were non- stop service
(X =4.31), fast service {4.27), new and modern service (X =4.25), equality (X= 4.10), adequate
service (X = 4.03) respectively.

3. The finding indicated that the level of the relations between the image and the

service quality of the Saving Banks was moderate (yy~ 0.416), and the image of the saving bank

significantly related to the service quality at the .05 level.



4, In regard to the suggestion, it is concluded that the service should focus on saving
time, a parking Iot should be sufficient for the customers. The policy on loan service should be

available for low-income customers.



