mfeasmsanauuuysanmsidradenisdadulefnydaly

=2h.
2
AR
&
Lo

= o A [ ar o
IRURIDIF I H NN ﬂﬁﬂ?ﬂ‘%}ﬂﬂmﬂ

fadu UNENIGHTNT AINe Waan Us.y. AFH1IFIHT)
P da
asTuMIN3om A3, A¥TUU A tsepiunTums

WO, A9, Y165 IR TEL ATTUAS

URTINENATIHAYNINA1IAIY 2556

er ¥
UNAAED
o ¥ Aaa < w é o
as3seluasaiiidagilsyaen 1. szdumsRoasnaanIauIyIanms 2. sTaums
[Ty F =2 [3 4 ci:( ] o e
samludifnde iag 3. mydemsnamanysanmsiiinademsdadulefinnly
- @ =t w o = =] 9 o a0 w 1
Snndeifnyuensuti Tadeuda Tasfususndeyannindnyiididsdomeyg
s A A o 3 & o 1
Swau 400 A ihesitelumsifususmdeya fe wuyreununiluinnneidnlssina
1 ot é ¥ I’/ g a 1 o o a, £ = k] §
61 5 52du Badimamuieininhsy 093 adaniFlumsaseddeya ldud dunte
3 { cad = a w & m a
Fnufeanunasg aaanislunmsinneianudiiudinemslinsziansesrygauds
1 = EAIN a £ o o o o o o <
Fuase 1us myimszdadulseansanduiuiunnioidu (eI 1L MeANBINY ol

Fuduas
HAMIHAITE WU

L. szdumsaemnsnsamanuuyssnms Inedoedfnuenyuludmia
Zoumda Tavmmsaweghuszdinnn (X =3.60) uazidlefasadusiedn wh eglussdn
ynynd Tasieediduamsuniennnnlinilos St Snmidauelesdns (X =3.70)
Suntstsznduiuiuasaamoumiinms (X =3.68) Aumsamaninse (X =3.65)
dumslinaune (X =3.54) frumsauaiunse (X =3.53) azdnlavan
(X =3.51) muday

2. ssdumssaduleinndehiinndverdarnyuenuinfanadenida lay
awswegluszauinn (X =4.15) uazidtefnsandhsediu wuh eglusedinnayndn

s v
Tasitssdnumusumasnnmna linmies #4ii dunsafvayumseunisaeu



(X =4.23) dwmlFhwlumsnu (X =4.18) dumstamsioumsnen (X =4.09) uag
Aumenatm (X =4.09) muday

3. msReasminmauuuysanmsfiinadentsdadulafnude luinedy
sidamnyenay S iadensa Taamidinidmeangs 7., = 0.841) ot iluhdgma
ananszay 05 Mulsnensaimsdaiulafnmnde luinendvedafnyensu Smda
Zouia rualswonsainsaadule 4 81 Tus Sunwdnuaiosing (X Aums
semduniifuasmsmeunitnigs (X) AUNTRaANIAs (X)) Haemumstud3ums
1 (x,) Ssnmnudaduludidnuideld fevas o110 Hdnnemsnoinsal 18 ooas §3.00
Saihlvddmanafnszdy .05 SamuamamAeanasgnuesmanensel 828 uasil
snsfuesumeneensal luzlasuundy 4.049 faumslugdneunudy v = 4.040+
1.950X,+ 318X+ 446X, ++ 389X, Uazaum3 UASUUMNATIN Z = 656X+ 116X+
146X+ 101X,



TITLE : The Effects of Integrated Marketing Communications on the Decision on
Further Study in Private Vocational Colleges in Roi-Et Province

AUTHOR : Miss Supaporn Srithong DEGREE : M.B.A (Business Administration)

ADVISORS : Dr. Kochtamon Wongkham Chairperson

General Dr. Chatree Kraiperapan Committee

RAJABHAT MAHA SARAKHAM UNIVERSITY, 2013

ABSTRACT

The objectives of this research were 1. to survey the level of the integrated marketing
communications 2. the decision on further study in private vocational colleges in Roi-Et province,
3. investigate the effects of integrated marketing communications on the decision on further study
in the private vocational colleges. The samples were four hundred students who were studying at
the private vocational colleges in Roi-Et province. The instrument was a questionnaire with .93
reliability index. The statistics used were mean, standard deviation, correlation analysis, and

linear multi regression analysis.
The research results were as follows :

1. The finding showed that the average level of the integrated marketing
communications for the decision on further study in the private vocational colleges was high
(X = 3.60). Six high levels of the marketing communications for the decision were image of the
organization (X =3.70), public relations (X =3.68), direct sales( X =3.65), salespersons
(X =3.54,), role of salespersons (X =3.53) and advertisement (X =3.51) respectively.

2. The finding indicated that the effect of the integrated marketing communications on
the decision on further study in the private vocational colleges was high (X =4.15). Four high
levels of the effects on the decision were educational support (X =4.23), educational
fee/expenditure (i = 4,18), instructional management (i =4 09) and physical appearance

(X = 4.09) respectively.



3. The finding revealed that the integrated marketing communications significantly
effccted the decision at the .05 tevel (= 0.841). The predictive variables were mage of the
college, public relations, direct sales, and sales promotion. The percentage of the decision on
further study was 91.10%, and the percentage of predictability was 83%. The standard variance of
the prediction was .828, and the t-score of the prediction was 4.049 The equation of Y was 4.049+
1.950 X+ 318X+ 446X, ++ 389X, and the equation of Z was 650X+ 117X+ J46X+
101X,



