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ABSTRACT

The objectives of this research were to survey the level of the satisfaction of the
customers with the internet services, to analyze the factors of the marketing mix in the
satisfaction of the customers with the services, and to find some useful suggestions for the
internet services. Ther samples were three hundred and fifty two customers of the internet
services in Muang District, Mahasarakham Province. The research instrument was a
questionnaire with .91 reliability index. The data were analyzed by the computer program.
The statistics used were percentage, mean, frequency, standard deviation, marketing- mix
testing, multiple linear regression analysis, and Pearson’s Multiple Correlation Coefficient.
Results of the research were as follows:

1. The finding indicated that the average level of the customers with the internet
services was high (X =3.95). Five high levels of the satisfaction with the internet services were
quickness (X =3.96), continuation ( X =13.96), equality (X =23.95), sufficiency (X=13.95)and
progression (X = 3.95) respectively.

2. The seven factors of the marketing mix affected the satisfaction of the customers
with the services. Five factors consisted of product, location, types of services, size of the

internet shop and environment of the shop. The index of multiple correlation coefficient of



the satisfaction was 0.873. The percentage of the independent variable variance was 87%, and
the independent significantly varied at the .05 level. The regression equation of z-score was

presented at follows.

7.=0,194Z, +0,010Z, + 0.039Z,+061Z+495Z+502Z + 1572,
On the other hand, two independent variables did not significantly vary at the

.05 level, They were service fee and marketing promotion. The improvement equation was

presented as follows.

Z= 0.194Z, +0.039Z,+ 0.495Z, + 0.502Z,+ 0.157Z,

3. In conclusion, the customers suggest that the three first factors affecting the
internet services are quickness, instructions for service fee and special discount for the

customers.



