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ABSTRACT

The objectives of this research were to survey the opinions of community
enterprise producers in Maha Sarakham province towards the integrated marketing
communication, to survey the opinions of community enterprise producers in Maha
Sarakham province towards the theoretical principles, to analyze the relationship between
the integrated marketing communication and the theoretical principles of community
enterprise producers in Maha Sarakham Province and to find some useful suggestions on the
integrated marketing communication for the community enterprise producers, The samples
were one hundred and sixteen heads of community enterprise groups in Maha Sarakham
province consisting of eighty seven heads of consuming products and thirty nine heads of
food products. They were selected by simple random sampling and Taro Yamane methods,
The instrument was a questionnaire with .917 reliability index. The statistics nsed were
frequency, mean, percentage, standard deviation and Pearson’s simple correlation.

Results of the research were as follows:

1.The finding showed that the average level of the opinion of the community
enterprise producers towards the integrated marketing communication was moderate
(X = 3.37). Two high levels of the integrated marketing communication were salesperson

(X = 4.45) and service (X =13.54).




2. The finding showed that the average level of the opinion of the community
enterprise producers towards the theoretical principles was high (X=3.57). Two high levels
of the theoretical principles for the integrated marketing communication were marketing
(X=3.78) and production (X=371)

3, The finding indicated that the integrated marketing communication was
significantly related to the theoretical principles for community enterprise producers in Maha
Sarakham Province at the .01 level. The index of correlation coefficiency was .234 which the
index indicated the low level of the relationship between the theoretical principles and the
integrated marketing communication. Two highest positive relations were salesperson and
service (.339), and padvertisement and marketing (.304).

4. Regarding suggestion, it is concluded that the three highest frequencies are

direct sales, advertisement and finance,




