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ABSTRACT

The objectives of this research were as follows: 1. to study the level of opinions
towards integrated marketing communication which affected the decisions of tourists in visiting
to Roi Kaen Sarasin Group 2. to study the level of opinions towards tourism motivation of
tourists in Roi Kaen Sarasin Group 3. to study the relationships between integrated marketing
communication and tourism motivations which affected the decisions of tourists in visiting to Roi
Kaen Sarasin Group. The populations of this study were 400 tourists visited to Roi Kaen Sarasin
Group. The tools of data collections were questionnaires designed on closed-ended check lists
and the 5 levels Rating Scales which divided into 3 parts. The reliability rate of the whole
questionnaires was 0.94 using descriptive statistics that were Mean and Standard Deviation. Two
groups of variations relationships were analyzed by using co-efficient correlation of Pearson

Product Moment Correlation Coefficient.
The results of this study were suggested as follows:

1. The opinion of tourists in Roi Kaen Sarasin Group to integrated marketing
communication towards which affected the decisions of tourists in overall was in high level
(X = 3.73, $.D. = 0.49). When put into consideration of each aspect the study revealed the results
in 4 high levels which could be consequently ordered base on the Mean from most to least as
follows: advertisement and public relations (X = 3.98, S.D.= 0.58), communication through

internet (X = 3.92, S.1D. = 0.64), selling by salespersons (X =3.79, 8.D. = 0.88), and services




(X =3.76, S.D. = 0.56) respectively. The research showed medium level in one aspect which was
activities marketing (X = 3.20, S.D. = 0.52)

2. The tourists in Roi Kaen Sarasin Group expressed their opinions about tourism
motivation of overall in much level (X = 4.01, $.D. = 0.37). When put into consideration of each
aspect the study revealed in the most level 1 aspect, more level 1 aspect and medium level 1
aspect which could be consequently ordered base on the Mean from most to least as follows :
physical motivation (X = 4.55, $.D.= 0.47) , cultural motivation (X = 4.55, S.D.= 0.47) and inter-
person motivation (X = 3.20, S.D. = 0.45) respectively.

3. The integrated marketing communication suggested relationship in the same
direction of tourism motivation in quite low level (rxy = ().345) statistical significantly at level
0.05. The pairs that complied three highest relationships were integrated marketing
communication through internet communication going on the same direction with tourism
cultural motivation aspect which revealed medium level (r, = 0.472) followed by integrated
marketing communication on advertisement and public relations expressed the same direction
with tourism cultural motivation aspect which revealed quite low level (rx), = (,375) and the third

order was integrated marketing communication on advertisement and public relations expressed

the same direction with tourism physical motivation expressed quite low level (rxy =0.373).

The three lowest relationships were integrated marketing communication on
activities marketing expressed the relationship in opposite direction with tourism inter-person
motivation expressed in low level (rxy = -0,064) followed by integrated marketing communication
on selling by salespersons expressed the relationship in opposite direction with tourism inter-
person motivation in low level (r_ = -0.048) and the third pairs were the integrated marketing
communication of advertisement and public relations suggested the relationship in the opposite
direction with tourism inter-person motivation in low level (r, = -0.042) and the integrated
marketing communication of internet communication showing the relationship in opposite

direction with tourism inter-person motivation in low level (r, = -0.042).




