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ABSTRACT

The objectives of this independent study were to survey the level of the opinions
of the members of occupational groups towards occupational promotion, a case study of
Kudpradook Sub-District, Chuenchom District, Maha Sarakham Province and to compare
the opinions towards the occupational promotion regarding their occupation. The target
population was one hundred fifty five members of the occupational groups in Kudpradook
Sub-District, Chuenchom District, Maha Sarakham Province. The instrument was a
questionnaire with .92 reliability index and .36-.83 discrimination indices. The statistics
used were percentage, mean and standard deviation. The research results were as follows.

1. The finding showed that the average level of the opinion of the members
towards the occupational promotion was moderate (X = 3.48, 8$.D. = .19). One high level of
the opinion towards the occupational promotion was occupational training. Three moderate
tevels of the opinion on the occupational promotion were production (X =349, 8.D. = 32),
marketing (X = 3.44, S.D. = .32) and financial support (X = 3.42, $.D. = .30).

2. The finding indicated that the average level of the opinion of the members from
different occupational groups towards the occupational promotion was moderate. The
average level of the opinion of the members from the occupational groups towards the
production promotion was high. The average level of the opinion of the members from home
appliance group towards the occupational training was high. Whereas, the average level of
the opinion of the members from food production group towards the occupational training

was moderate. In addition, the average level of the opinion of the members from the food



production group towards the marketing promotion, production promotion and financial
support was moderate.

3. Regarding the frequency of the suggestion, it is concluded that the three most
frequencies of the occupational promotion are occupational training, material and tools

provision and marketing center,



