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3. Regarding residential features influencing subjects' decision making in
purchasing homes, findings revealed that all the independent variables or features together
explain the variance of their decision to purchase homes at the .01 level of statistical significance,
correlation coefficient (R) of 0.345 and coefficient of determination (Rz) of 0.119; indicating that
the independent variables can explain 11.9 % variance of the depend variable. This means that all
the factors or independent variables could influence only 11.9% of subjects’ decision in
purchasing their homes.

When specific features were studied, it was found that location of the housing project
and facilities were the factors influencing positively the dependent variable or their decision
making at the .01 level of statistical significance. When the coefficient of determination (RH
was studied, the following 4 factors could be arranged in a descending order: decision making
based on their understanding, decision based on economic criteria, decision making based on
other people, and decision making based on emotion,

In conclusion, since these 4 factors can influence residents' decision regarding their
home purchasing, entrepreneurs and the concemned housing industry, as well as real estates,
should take into consideration these 4 factors when planning their investment to meet the needs of

their consumers,




