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ABSTRACT

The purposes of the research were to : 1. study the level of service marketing

-strategies to build the image on operation of Rajabhat Maha Sarakham University, 2. compare

students who were classified in gender, age, faculty, present accommodation and domicile,

and 3. study problems and suggestions related to the service marketing strategies to build the
image of Rajabhat Maha Sarakham University. The population was pre-service undergraduate
students from seven faculties in 2010 of academic year. The subjects were 390 pre-service
undergraduate students from seven faculties, selected through accidental sampling technique.
The instrument used in the research was a rating scale questionnaire with open-ended questions
with .96 of reliability. The statistics used for analyzing the data were frequency, percentage,
mean, standard deviation including t-fest and One Way ANOVA for hypothesis testing with

significance at .05 level and also multiple comparison test by Scheffe’s technique.
The results of the research were as follows:
1. The overall level of the service marketing strategies to build the image of
Rajabhat Maha Sarakham University was rated at a high level (X = 3.81), Considering each
aspect, it was shown from high to low: student affair (X = 3.90), community development
(X =3.81), management (X =3.79), academic affair (X = 3.78) and participation in

community (X =3.77).
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