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TITIE Guidelines on Potential Deveiopment and Brand Lmage Building Strategy of
Makha Sap Thawi Agrigeniturist Housewife Group, Mu 3 , Ban Makhia, Tamboen

Makha,Amphoe Kantharawichai,Changwat Maha Sarakham.
ADVISORS  Master Kittichai Charoenchai
RESEARCHERS Miss Sukanda Chitraksin
Miss Saowalak Khotsena

Miss Ormchai Phaengchan

The research entitled Guidelines on Potential Development and Brand Image Strategy of

makha Sap Thawi Agriculyurist Housewife Group,Mu 3 , Ban Makha, Tambon Makha,Amphoe

e awichai Changwat- Malia-Satakhiam_ainted to- investigate (1) potential -of administration - -

(2) brand image building strategy,(3) guidelines on administrative potential development,and (4)

Sarakham.

Questionairs wereused for collecting data of this research.A sampling consisted of 2

“deviation, frequency distribution, ANOVA, ‘T-test,and TF-test.  Research results  revealed the ...

following:

A survey result indicaied that the maiority of entrencurs were 33 females or 73.33%,23
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people were over sixty years of age or 51.11 % 41 people had harital status or ST

==———Vople graduared-in-primary schoolord55 6-%—42-people-eamed-their-income-less-then 5,000




baht a month or 92.33% , an overview of administrative potential of Makha Sap Thawi
Agriculturist Housewife Group, Mu3 , Ban kha, Tambon Makha,Amphoe Kantharawichai,

Changwat Maha Sarakham was at a high level (X = 3.89,S.D. = 0.48).

The survey result also indicated that the majority or consumers were 209 females or
54.30% , 98 people were 40-49 years of age or 25.45% , 231 people had marital status or 60% ,
139 people graduated in junior high school or 36.10%, 187 people eamed their average income
from 5,001-10,000 bahi a month or 48.57 % , an overview of an attitude towards brand image
building strategy of Makha Sap Thawi Agriculturist Housewife Group, Mu3 , Ban kha, Tambon

Makha,Amphoe Kantharawichai, Changwat Maha Sarakham war at a high level (X = 4.22, S.D.

=0.47).

Hypothesis testing result revealed the following :

consumers were different in age,status,and income per. month had the difference of an attitude

towards brand image building stategy at the statistical significance level of 0.05.

The-gnidelines on-potential-development of Makha Sap Thawi-Agriculturist-Housewife

~encouraging the group to adapted their administration.in terms of natural resources,production

equipment should every month for encouraging the potential of leadership,human resources,and

training itself.




Changwat Maha Sarakham indicated that the training should be hold for educaling the
entrepreneurs on trademark,sign of brand,name of brand ,and logo in order to realize them to take

an interest in brand and have knowledge about brand building, ‘




