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ABSTRACT

The objectives of this individual study are 1. to learn about the elements of a
distribution center’s supply chain, 2. to learn about the awareness of Nivea brand distributed by
Bejersdorf (Thailand) Co,.Ltd in Bangkok , and 3. to leam about the correlation between the
elements of the supply chain of the distribution center and the awareness of the brand. The
samples used here are retailers and convenient store operators in Bangkok that are recorded in
Beiersdorf’s database to have bought Nivea products from of Nivea distribution vehicles of
Beiersdorf, the total number of which is 440. The tool used for collecting the data is a set of
questionnaire that consists of 5 —scaled rating questions. The questionnaire obtains the
Cronbach’s alpha of .94 which reflects its reliability and validity. The collected data are processed
and analyzed for descriptive statistical figures such as means and standard deviations. The
statistical analytical technique that is used for testing the hypotheses of this study is the analysis

on Pearson’s correlation coefficient.
The results from the study.

1. Concerning the demographic data of the retailers and convenient store runners
studied here, it is found that the majority or 260 or 59.1% of them are female whilst the other 180
or 40.9% are the male. Most of the studied samples or 167 or 38% are those whose ages rank
between 31 and 40 years whilst the number of those whose ages are over 50 years is 15 or 3.4%.
Most of the samples or 188 or 42.7 are found to have bachelor’s degrees whilst 102 of all the

samples or 23.2% have vocational diplomas and 59 or 13.4% have the degrees higher than



bachelor’s ones. In addition, it is also discovered that 260 or 59.1 are retailers whilst the rest 180

or 40.9% run convenient store.

9. The overall level of the supply chain operations of Beiersdord’s distribution
centers in Bangkok is high ( X =376 and S.D. = 0.59). Considered separately, each of the three
categories is also high. The highest category is the retailers and consumers ( X =3.80 and
S.D. = 0.64), followed by the categories of distribution center ( X =3.78 and S.D.=0.62) and
delivery agent { X =3.68 and S.D. = 0.67), respectively.

3. The studied retailers and convenient store {minimart) operators that the
Beicrsdorfs database reports to receive services from Nivea distribution cars highly recognize of
the brand ( X = 377 and S.D. = 0.69). Considered separately, all the four categories are
recognized in the high level. The category that is most recognized is the category of the brand
involvement (X =3.91 and $.D. = 0.73), followed by the categories of brand awareness
( X =13.74 and S.D. = 0.80), quality perception ( X =372 and S.D. = 0.78), and brand loyalty
( X =370 and $.D. = 0.79), respeetively.

4. The overall correlation between the elements of distributor’s supply chain
(delivering agents, distribution center, retailers, and customers) and the awareness of Nivea brand
(the brand, the product quality and the loyalty to the brand) is found to be high and positive
(rx), =(.850) with the significance level of .001. The highest correlation coefficient is that of the
correlation between retailers - customers and Nivea brand, which are positive. The second highest
correlation coefficient is that of the correlation between distribution center and loyalty to the
brand, which are also positive, The third highest correlation coefficient is that of the correlation

hetween retailers-customers and the awareness of product quality, which is positive as well.



