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Abstract

The study of factors That is influential build the behavior and the contentment in the
making a decision buy goods in a district. One this product, in order to bring in rows adaptation for the
product meditation to get close the requirement of consumers so much more. All domestic markets and the
foreign countries used this information data for engage in business to decide the administration produces.
A new style product goes up in a district project, one product in other province in the future to compare
demographical factors influencing the requirement of consumers in a district, one product of people in
Muang Municipality, Maha Sarakham Province,

Materials used in this research are consumers goods in a district, especially 940,911 people who
stay in Muang Municipality, Maha Sarakham Province, Sampling was used through 400 guestionaires by
using the Krejeie and Morgan table and used Stratified Random Sampling method. In collecting the
data,the researcher analyzed statistical data by using SPSS program in statistic value calculation. The
statistics used in this research were percentage, mean, standard deviation, variance, T-test and F-test. The
method used in this research consist of studying information from documents, textbooks and websites, The
results of this research are concluded as below

Gathering from general consumers goods information in a district: 307 of people are female:
76.75%,244 of people are in 36 years old up : 61%, 327 of people are married : 81.8%, 263 of people have
Bachelor’s degrees:65.8%, 224 of people are office workers: 56%, 212 of people have income 10,001-
20,000 baht per month: 53%, 214 know the products resource from the leaflet or poster: 53.5%.The great
number of 243 consumers in Muang Municipality, Maha Sarakham Province want to improve the price

because the price is expensive and can’t bargain: 60.75%. And the demography that affect the consumers
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requirement. For the product, there are opinions about marketing stragies, behaviors and satisfaction. For
the price, persuasion is at most (X = 3.74,8.D. = 0.69) level. For the sale, persuasion is at most (X =
4,18,8.D. = 0.37) level. For the place, persuasion is at the most (f =4,55,8.D.=0.57) level. At the
marketing promotion, in general, persuasion is in a good level (I =3.67,8.D.=0.65).

For the product, quality should be improved to have an appropriate quality and pass the guarantee
from Mmlstry of Public Health, and about the tools should be cleaned carefully. For the price should be
improved appropriately, fix the price match with the service and the price should be discounted for
member group who used service frequently. For the sale, consumer’s parking zone should be improved to
increase the convenience of consumers and for the marketing promotion should improve format

advertising.




