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ABSTRACT

The purposes of this independent study were {0 study and compare the satisfaction
with spa marketing mix services of Kalasin Technical College , Muang district , Kalasin
Province and to study the recommendations of the spa users of Kalasin Technical College ,
Muang district , Kalasin Province. The sample subjects were 395 spa users who live in the
Kalasin municipality. The research instrument was rating scale questionnaire with 0.92 of
the reliability. The data was analyzed by percentage, mean, the average standard deviation

two independent samples r-test and F-test {one-way analysis of variance).

Result of this independent study were as follows:

1. The spa users were mostly 31-40 year females, undergraduate education,
income between 10,001 to 15,000 baht and the frequency of spa services 3-4 times a month.

2. The spa users mostly ansx#ered the satisfaction with spa marketing mix services
in excellent level all items overall, It ordered from most to least 3 level as follow promotion,
personnel, characters and presentation, production and service, processing service and place
orderly.

3. The satisfaction of spa users towards the marketing mix of services of Kalasin
Technical College , Muang district , Kalasin Province rated overall average at 05
indifferently except different in education rated overall significantly at .05.

4. In conclusion , the result can be used as a guide to improve the management
effectively such as to promote the information or discounting in each time, to check the
quality production to appropriate the local environment and age of spa users and varieties of

production in update frequently.
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