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Abstract

The purpose of this research were to 1. study consumers’s behavior buying
decision for products in Taladkasetr Mahasarakham 2. study factors in fluencing to
consumers’s behavior buying decision for products at Taladkaset Mahasarakham. The
sample size consist of 384 consumers contained by Sample Random Sampling and Lotterry
Method. Research tools were rating scales questionnaire which reliability 0.878 ; data
analysis by computer solfware program, and statistical means used were percentage, meanns,
standard deviation, minimum, maximum and the statistical was tested using Multiple
Regression Analysis

The research result show that

1. Most of sample are females consists of 215 consumers that constitute a
majority of the sample at 56.0 % and have share age 35 years old. Their educational
backgrounds are diploma consists of 148 consumers at 38.5 %.The professional occupations
are employees concists of 112 consumers at 29.2 % and have monthly income between
5,000-10,000 Bath consists of 146 cosumers at 51.0 %

2. Most of sample decide to buy at 16.00-20,00 P.M. consists of 309 consumers
at 80.5%, buying frequency 1 time a day consists of 257 consumers at 71.9 %, decide to buy
at Butig shop, Minimart and Fresh food Center. The products that they choose are cloths and

gilfs consists of 148 consumers at 38.5 %, buy for 200-300 Bath a time consists of 160



consumers at 41,7 % and period of time for buying 30-60 minits consists of 197 consumers
at51.3 %,

3. Factors influencing Buying Decision of consumers for products at
Taladkaset Mahasarakham average level were high (i =3.42;8.D.=045) and in
5 subscales : price (i =371 1 8.D, = 0,25), service (i =13.63 ; 8.D. = 0.07), location
(X =3.60 ; $.D.= 0.06) and products (X =3.58 ; .D. = 0.23) and promotion (X =3.62;
S.D. = 0,05) which factors influencing Buying Decision of consumers for products at
Taladkaset were middle level.

4, The factors have influenced in Buying Decision of consumers for products at
Taladkaset Mahasarakham were 10 independent variables which have related with dependent
variables at the 0.05 level of significance multiple correlation at 0.56 and explained the
variance at 31.0% and 5 independent variables have influenced to dependent variables at the
0.05 level of significance, arranged in order by standard score from the highest to the least as

following : income service marketing location and price,



