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ABSTRACT

The objectives of this independent study were as follows: 1) to study the personal
factors, and consumers’ marketing mixes of health food supplements, Pak khat District
2) to study the decision making chooses to consume health food supplements of consumers,
Pak khat District 3) to study perception of factor that influential consuming decision making
of consumer on health food supplements of consumers in Pak khat District, BuengKan
Province. The independent study sample groups comprised of 246 persons who were
consumers had lived in Pak khat District residents which purchased health food supplements
at Chaweewan, and Wilawanphesat; Pak khat Municipality, Pak khat District; BuengKan
Province at 95% statistic confidencial level. Questionnaires were used in the study and
analyzed by using statistical program of 5-level rating scale, which the significant level was
rated at 0.78. The data was collected and analyzed by using descriptive statistics such as
Frequency, Percentage, Mean, and Standard Deviation, The hypotheses were tested by
Pearson Product Moment Correlation Coefficient and Multiple Linear Regression Analysis.

The results revealed that ;

The most were the female, old between 31-35 years which indicate that the majority
had been in working age; and have educated in primary high school; including most
agriculturist occupation, although who have average revenue per month 10,001-15,000 baht.

The overall degree of perception about the consumers’ marketing mixes of health
food supplements in Pak khat District, BuengKan Province were rated as high. By

considering in aspects; it was found that the overall was rated in high degree in all aspects;



which can be ranked from the highest to the lowest as follows : the aspects of place,
promotion, product, and price, respectively.

The overall degree of perception about the consumers’ decision making chooses to
consume health food supplements in Pak khat District, BuengKan Province were rated as
high. By considering in aspects, it was found that the overall was rated in high degree in four
aspects, and in moderated degree in one aspect, which can be ranked from the highest to the
lowest as follows : the aspects of pro—purchase evaluation, pre~purchase search; evaluation
of the alternatives, purchase decision, and problem recognition, respectively.

The result of hypothesis analysis demonstrated that perception of factor that
influential consuming decision making of consumer on health food supplements in Pak khat
District; BuengKan Province. There was statistical significance at 0.05, which rather high
degree was 84% in four aspect as follows : the aspects of product (X, ,}, price (X, ,),
promotion(X, ,), and education (X, ,). Which could be written as predicted equation in terms
of row and standard score as follows:

In term of raw scores were: Y = 17.33 + (0.77) X+ (212 X, (+ (1L11) X, ,+ (0.82) X5,

In term of standard scores were: Z = (0.08) Z, +(0.62) Z, + (0.24) Z, + (0.15) Z,



