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Abstract

The objectives of this research were as follows: I) to study the important level of
marketing factors follow the people’ opinion in Muang District, Maha Sarakham Province
toward American International Assurance Co., Ltd. 2) to study the marketing factors that
affect buyers’ purchase decision life insurance American International Assurance Co., Ltd. of
People in Muang District, Maha Sarakham Province 3) to study the problem that meet after
buy life insurance American International Assurance Co., Ltd. of People in Muang District,
Maha Sarakham Province. This research was quantitative research and collection data from
sampling group comprised 397 the people who had lived in Muang District, Maha Sarakham
Province 95% statistical confidence level, and sample random sampling with purposive
method. Questionnaires were used in the study and analyzed by using statistical program of
close-ended questionnaires with check list, and 5-level rating scale, the reliability scale was at
.94, The data was collected and analyzed by using descriptive statistics such as percentage,
mean, standard deviation, The hypotheses were tested by Pearson Product Moment
Correlation Coefficient and Multiple Linear Regression Analysis.

The results revealed that;

The overall degree of the people’ opinion in Muang District, Maha Sarakham
Province about the important level of marketing factors toward American International

Assurance Co., Ltd. were rated as high. By considéﬁng in aspects, it was found that the



overall was rated in high degree in all aspect, which can be ranked from the highest to the
lowest as follows: the aspects of Place (}_(= 4.42), Promotion (i..—, 4,18), Product ()_(=
4.17), and Price (i= 4.16), respectively.

The result of hypothesis analysis demonstrated that the marketing factors that affect
buyers’ purchase decision life-insurance American International Assurance Co., Ltd. of
People in Muang District, Maha Sarakham Province, There was statistical significance at .05,
whicﬁ was in according with the hypotﬁesis set .05 in rather high degree in eight aspect.
as follows: the aspects of Product (X, ; Beta =0.235), Place (X, ; Beta =0.190), and Promotion
(X, ; Beta =0.166) , respectively.

The overall degree of the problem that meet after buy life insurance American
International Assurance Co., Ltd. of People in Muang District, Maha Sarakham Province.
were rated as high. By considering in aspects, it was found that the overall was rated in high
degree in all aspect, which can be ranked from the highest to the lowest as follows: the

aspects of Customer (}—(= 4.14), agent ()—(= 4.04), and company ()_( =3.84), respectively.



