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Abstract

The purposes of this research were to 1) Investigate customers’ satisfaction regarding
marketing mixed Service {(7Ps) at internet cafes in roi-ct provinge, 2) Compare cusiomers’
satisfaction régarding mavketing mixed service (7Ps) at different sized internet cafés in
roi-et province, and  3) Obtain service recommendation for internet café providers in
roi-et province. The samples were 384 internet café customers in roi-et province selected with
quota sampling and accidentat sampling. The statistics used in this research were frequency
distribution, percentage, mean, and standard deviation and t-fess.

research results

1. The result obtaining from data analysis concerning general information of the
customers’ satisfaction regarding marketing mixed Service at Internet Cafes in roi-et province
showed that 60% of the customers answering the questionnaire were males, and 46.10% were
é[uring the ages of 10-13. The data also revealed that 83.3 % of the customers were students
and 30.5% were studying in junior high school level (matthayomsuksa 1-3). The most
custommers’ purpose, 56.62% of customers, of using the internet was playing games.

2. Customers’ satisfaction regarding marketing mixed service at internet cafes in
roi-et province was averagely at high level. The customers satisfied with an aspect of product
at highest level (X =4.23, S.D. = 0.50), following by price (X =4.11, S.D. = 0.46), location,
(X =4.08, S.D =0.36), and service (X =4.08, $.D. = 0.39) respectively.

3. Customers" satisfaction regarding marketing mixed Service at internet cafes in

roi-et province between big and small sizes was different with non-statistic significance,




