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ABSTRACT

The objectives of this research were as follows: 1) to study the opinion about
marketing factor of consumer toward the food product process groups Ban Mabo 2) to study
relationship between the business characteristic factor, and Marketing factor with successes
in operation of the food product process groups Ban Mabo, Lansakare Sub-district,
Phayukaphumpisai District, Mahasarakham Province. The research was quantity method
which sampling group comprised 50 persons who member of the food product process |
groups Ban Mabo, and consumer at 95% statistical confidence level. Que‘stioﬁnaires were
used in the study and analyzed by using statistical program of 5-level rating scale, the
reliability scale was at 0.94, and checklist. The data was collected and analyzed by using
descriptive statistics such as percentage, mean, standard &eviation. The hypotheses were
tested by t-test, F-test, and X ? test for independent,

The results revealed that ;
1. The majority consumer in Lansakare Sub-district, Phayukaphumpisai
District, Mahasarakham Province were the female, by old between 40-49 year, there were

the marriage status who have the education in elementary level, there were occupation the

agriculturist, and who have individual income since 2,001-3,000 baht/month. The opinion
about marketing factor of consumer toward the food product process groups Ban Mabo,

Lansakare Sub-district, Phayukaphumpisai District, Mahasarakham Province was rated as



high. By considering in aspects, it was found that the overall was rated in high degree in all
aspects, which can be ranked from the highest to the lowest as follows: the aspects of
product ( ¢ =4.52), place ( 4 =4.49), price( ¢ =4.48) and promotion ( it =4.44),
respectively.

2. In Comparison of factors of consumer marketing factors. Consumers in
Lan Sakae. Phayakkhaphum Phisai. Province. Known or used to purchase dried banana
dried banana Housewife Group to be sold to consumers or to Overall opinion on the
marketing factors. Did not differ significantly at the .05 level revealed that personal factors,
classified by gender, age, position, level of education, occupation, and income. Opinions
about the marketing factors. Did not differ significantly at the .05 level, it was found that
personal factors, classified by occupation. Opinions differ. Significant at the .05 level
aspects of a person and by personal factors on the income. Opinions differ. Significant at
the .05 level aspects of a product.

3. Test the relationship between nature and business of the manufacturer to
the successful administration of the affairs of the home food processing Ban Ma Bo Lan
Sakae Sub-district, Phayakkhaphum Phisai. Province. When classified according to the
manufacturing process. Controlling guality and quantity of time to produce that food
processing group Ban Ma Bo Lan Sakae Sub-district, Phayakkhaphum Phisai. Province.
Involved in the production of dried banana factors Nature of Business Manufacturer of
manufacturing processes. Controlling quality and quantity of time in production. Overall, no
relationship to success in operations management. Significant at the .05 level revealed the

nature of business of the manufaciurer.

4:-Test the relationship between the variety of factors in the successof
marketing management activities of the Food Processing Ban Ma Bo Lan Sakae Sub-

district, Phayakkhaphum Phisai. Province, When classified according to the price of the



products distribution. And the marketing support that members processed food products,
Ban Ma Bo Lan Sakae Sub-district, Phayakkhaphum Phisai. Province. Involved in the
production of dried banana marketing factors in the price of the products distribution. And
the promotion of market Overall relationship with the successful exceution of the business
of food processing group Ban Ma Bo Lan Sakae Sub-district, Phayakkhaphum Phisai.

Province. Significant at the .05 Jevel.




