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ABSTRACT

This study aimed to analyze the decision of customers in buying products at
Tipment Beauty Center, to survey the opinion of the customers on marketing factors that
influenced customers in buying the products at Tipment Beauty Center and to find the
suggestions for the efficient service. The samples of the study were 300 customers of
Tipment Beauty Center selected by the accidental random sampling technique. The study
instrument was a questionnaire. The research statistics used were percentage, mean, standard
deviation, t-test (one way ANOVA) and Scheffe’s method.

Results of the research were as follows:

1. In regard to the personal information, the majority of the samples were female
(75.66 %) , at the age of 20-30 years (54.80 %) , with bachelor’s degree (45.00 %), official
and/or state enterprises officers { 30.00 %), and with average salary less than 10,000 Baht
(41.30 %).

2. The majority of the samples bought the products once a month {47.00%) , at the
shop on working day and holiday (49.70 %), during 3.00-6.00 PM. (45.70 %), payment of
201-300 Baht (38.30 %), the most favorite product was Tipment Strawberry moisture cream
(37.30%), they were introduced this shop by fiiends {46.30%).

3. According to the study, it was found that the average level of the opinion of the
customers on the marketing factors was high (X =4.04). Those factors were product
(X =4.20), process (X =4.14) and promotion ( X =3.74).

4, Inregard to the comparison, it was found that the opinion of the customers on

the products and personne! regarding the different sex was significantly different, the opinion



of the customers on the products, place, promotion and physical evidence the different age
was significantly different, regarding educational background, and income were not
significantly different at the .05 level.

5. Inregard to the problems, it was found that the problems were a variety of
products, parking lot, damaged products and insufficiency and the impoliteness of

salespersons.



