ﬂ' 4 =y £ or 1
Yodes anuismelvvosdinlduimsfuiiudiudszounnmana
.-_'?1‘ o ' d 5 o |
yoadwerzande iudiaiiy a1 tan. e o1 1 Auangu duneiies
Tdamwdug

#ite  wsawa adumnses Peyan una,

¢ [ - ar
s10138fifinmn dvwmansiendygun Taudalnem

UHINANDTBAHUMITISAN 2553
unfingo

g ﬂ!’ﬂiw J A = g o ar
asfny lunssiiifagilssasamofnumaAnssunmis1$usns uagsedu
=S - a o 9 o4 o ot =2 gf 1
amuiswels isuiivuanyadiuvesgniifuaiusedunnuramelovesdnly
£y A or L 4 [ ]
wimsfeatudlszamamsamevesiazandemivdadiu mu dan,
o o ° - ar ar o o Ao I ¥
o 1By A duangy Suneiles Tmiamwdug Mima oy szdumsinmn s10ldmau
dofoy A0UNHNNINTBUATI aze TN UANAITY YINANURIBH1RT Y 396 AU
1 X 1 4 ‘J
Teeldgasvosonnnl uagldFmsdudedunazan miesdleildlumsdnmn fe
e = &3 ¥y 1y o d 1A
unraeuazaaan 16 luns Tinswdeya 18un Jevas Aunas Audivasnanasg
AOnUAT (test) 11T Fotest (One-way ANOVA) mnageunlSouiioysogdaeii
SARA el
LSD (Least Significant Difference) FafHuamanuiyoiuissdu .05
HANISANYTHLI
. fnlfisasdnlngidhunene sgaznin 20207 sedumsinm
Ly 4 T A ] o
oySggnafiouni 1uldmtude@eu 5,001-10,000 1M AOTUATHNATELAT IS
P 3f =y T ar
wazFuA o gstodIu
2. wgAnssumsusms fnldisasiinudlumsdusmshudlmd
ko »
asase $rananlumslfiimg 18.01-22.00 u. aldiwlunilduimsdenssso 1m
g ¥ 3 ] 1 ar A ~ 1 =t 1
suldl FodudmndnumhBimdiulffumues aungilfuinsdiusoudndiy
1 y W
mazIndfivaahan aowfdeednmiudeouhitinademsdadulelduins

' o a g E & Vo ' o
dngidenlFusmnndnudy uazfomiestunninmibowiiusiamitaue



o - = - 9f LY T ) =y
3. szRuaruRariuvesdinlisns Tasswedlussdnnn fvsan
- ] 3 19’ o ﬂ ﬁ -t ) & .:'? 5 a oo d A
amdariuvssfiniduimatiusedviinwazdon asl Mundaius fe ssinnves
a 3 da A 3 ot ar o
Fudriiinnumaana dwsian Ae Simusaduftiinnumuizaudugaanaua
o b4 o
Eudesnanissas e e Fuazannde mdudavloy Hluiliniviu dan.
Srlsema rumsdaaSumsama ae Imsnuzthdumnaminaung
¥ = &~ = 9 T 3 ) -~ or
dwunszaumsliuims fe JuSarsumiguenns AMYRaINT A WMiney
oo [ 9 o T ar =3 el &- ar 35
fifivaedems IuSmaungad Mudnsagmemonm fie SidadmSugnm
aeusniu
1 o = FJ o o o [] ar
4. eanasi nnuianele Mundadas vazdniynains uandeiu
] [ =& 3 & o o 1 a
pguand ety fianunawols Mundadma Amsm HAZATUYANING UANGIIAFTY
srdums ANy mandsiy fanuianels Awsamamsdad i wazdumsduasy
] qr 3 e - ] e o e 3 L o
nsaae tandiady 0ldmasde@en uanman Ianudamels Aueamaniste
S uandnasy aounmNeRTeLasl uendiedu danufanets Augesma
Msvadmuie uasdumstaasuMIaaIn uANa1TY 013N uanmadu danudfiawels
&usim uazdugeanndaimie tandndusininivdny

o o9

5. forauauuzfinldusmsTavaplusasdu &aft dmdadust aasian
Fuduansthonanldfimmdanuasuda drsm astimsammaudifsmie
wasilaliganhdndu Sngeemsiatmibe arsfinsanudeiviuduhldmnsay
i mazaandensidendodud dumsdudiunams aasimsaaaiud
mulufuegioue Auynans aniimreusuwinemes uldlnudduiudia
udnyaemamenw astimsinuanaeaanehdn Wiamiazena Goulsy

-y -~ - ) ‘Q
ﬁ”mﬂszmumﬂﬁmms msuanusRE lumsdsiy



Title:  Satisfaction of the services to the marketing mix of convenience store Seven-eleven

Gas Station PTT branches S.N.K. Tambon Loob Muang district Kalasin Province.
Author : Songpol Klangboonkrong Degree : MBA.

Advisors : Assist. Prof. Suchina Watanachewakoson

Rajabhat Mahasarakham University,2010

ABSTRACT

Study objective was to determine the customers satisfaction on the services of
Seven-Eleven store at PTT Gas station SNK brance, Tambon Loob Muang Sistrict Kalasin
Province. comparing the views of about the level of satisfaction with the services marketing mix
of convenience store Seven-eleven S.N.K. PTT. Muang district of Kalasin province. has gender,
age, education level. Average revenue per month. Family status, occupation and different sample
size of 396 people using Yamane Formula and Convenience Sampling. Questionnaire was used as
the tool of the study, and statistics used in the analysis consisted of Percentage, Mean, Standard
Deviation, t-test, F-test (one-way ANOVA) and Post hoc comparison by LSD (Least Significant
Difference), with reliability value at the .05 level.

The results of the study:

1. Visitors use most male aged 20-29 year degree level education diploma/
equivalent The average income per month 5,001-10,000 baht the marital and family status,
professional trade/private business.

2. The behavior service visitors is often sfores once a week. The duration of service
18.01-22.00 free service per 90 Baht. Purchases from eleven to themselves. Why stores eleven
because near hostel/work. Location of eleven shop does not affect the decision to use the
services. Most choose from old and buy a drink from seven eleven grill regularly.

3. The level of service by visitors included in most levels. Consider the comments of
visitors using the service as the detail. This product is the type of the items that are the price is the
price of the items are appropriate, quality items, The vendor channel is a convenience store.

Eleven in petrol at nationwide campaign side market is recommended items from the salesperson,



process is the service with heated services employee personnet side food sufficient to service the
customers is physical characteristics, with seats for customers ontside the store,

4. Sex differences With satisfaction. The product and the different people in
different age. With satisfaction. Product pricing and the personnel of different educational levels
vary. With satisfaction. The vendor channel and the promotion of different market. The average
income per month vary. With satisfaction. The channels of different vendors. The status of
different family. With satisfaction, The vendor channel and the promotion of the different markets
in different professions. With satisfaction the price and the vendor channel varies significantly

5. Suggestions who serviced by each summary These products should make the item
labels, the labels arc clear completeness. The price should have a set price, type some than other
stores The vendor should channel has decorated the chart in. appropriate allow easy shopping
The campaign marketing should reduce the price of goods within the store. The personnel should
include training of human, that the physical characteristics should restaurants within a store, has

already cleaned the service process should add fast payment,



