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Abstract

The study of factors impacting on demand in buying accommodation of Eua-
Arthorn Project, Muang Municipality, Maha Sarakham Province, is to find ways in
developing the Project. This conduct aims to study factors that have impacts on
buying demand for accommodation of Eua-Arthorn Project, and to compare
demographical factors influencing demand for accommodation of Eua-Arthorn
Project, as well as, to find ways in developing the Project in Muang Municipality,
Maha Sarakham Province.

Materials used in this research are demographical information of 499 people
who are interested in buying accommodation of the Project, and living in Muang
Municipality, Maha Sarakham province. Purposive Sampling was used through 217
questionnaires. In collecting the data, the researchers statistically analyzed it by using
SPSS in calculating its statistics. The statistics used in this study were percentage,
statistic, standard deviation, variation, T-Test, and F-Test. The method used in this
research as well was studying information in related documents, textbooks, and
websites. The results of this research are concluded as below.

Gathering from information in general of the people living in the
accommodation of the Eua-Arthorn Project, Muang Municipality, Maha Sarakham
Province, 128 of the people are female: 58.98%. 76 are in between 35-39 years of age:
35.02%. 149 are married: 68.66%. 111 hold Bachelor’s degrees: 51.15%. 75 are office
workers: 34.56%. 113 earn 5,001-10,000 Baht per month: 52.07%. There are 158 3-5
members families:; 72.8%.

Comparison of demographical factors impacting on buying demand for the
accommodation of the Eua-Arthorn Project, there are opinions regarding marketing
strategies. For the houses and their stability, buying demand persuasion is at medium
level. For the pricing and its suitability, the persuasion is at low level. For the
distribution and time taken from the houses and workplace, the persuasion is at
medium level, As for the marketing promotion and reservation service, the buying
demand persuasion is at medium level. In general, the Eua-Arthorn Project has buying
demand persuasion at low level. If compared from high level to low level, it is found
that the distribution of the Project has highest buying demand persuasion. The nexts
are the houses, marketing promotion, and pricing, in order. After the study of buying
demand of the people living in the accommodation of the Project, it is found that
people living in the houses, with different age ranges, genders, and marital statuses,
also have different level of demand in buying the accommodation at level 0.5. With



different educational levels, careers, monthly earnings, and family sizes, their buying
demands for the Project are not different at level 0,05,

Opinions, regarding the accommodation and service, of the people living in
the houses of Eua-Arthorn Project are as follow. For the houses, they should be
improved to be more structurally strong, and built with better quality materials. The
houses are small with tiny space around them and should be built with more up to date
styles. For the pricing, it should be more reasonable and the buyers should be
financially credited by every bank, instead of a specific one, in order to help support
them in buying the asset. The monthly billing for the accommodation of the Project
should be adjusted for monthly earnings of the people living in the houses and the
interest rate should be changed upon current economics situations. For the promotion
of the Project, there should be more management of the Project’s plan with more
facilities included. Also, transportation in the areas of the Project isn’t yet convenient.
As for the Project’s marketing, it should be better focused and taken care, gradually,
by the government or concerned units. People with lower monthly earnings should
also be able to get services from the Project.



