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Abstract

This study aims to study the behavior of customers about service marketing-
communications integrate the bank's agricultural areas for Branch kammalasai of Kalasin
Province, And compare customer feedback about the marketing-communications to integrate
the bank's Agricultural and Cooperatives Agricultural Branch kammalasai of Kalasin
Province, With gender, age, professional status, the family income and education differences.
Sample in the study include customers using banking services for Agriculture
and Cooperatives Agricultural Branch kammalasai of Kalasin Province 286 Number of
people using the formula of the drug. And random-coincidence Tools used in the study
estimates a total of 52 questionnaire is a confidence value equal to the 0.87 version and using
statistics to analyze data including ¢-test F-test(one way ANOVA) The statistical significance

set at .05
The study found

1. The Bank for Agriculture and Cooperatives Agricultural Branch kammalasai
of Kalasin Province Mostly male, age between 36-45 years of occupation, marital status, the
current family farm income averaged 1,000 bat month less than in elementary education

2. In a decision of the bank service. Own decisions. Media help you decide to
use the services of banks Relatives or friends are known to tell flap placard Frequency of

service per month not use within 1 month period in a customer's bank. More than



1 year but not more than 5 years of service time in each 30-minute average use of bank
services in the most Tuesdays Use of bank services in the period 08.00-12.00 hrs T.k.s,
available for farmers. Service type loans Services that match information needs T.k.s, friend
recommended. Advertising and Public Relations Affect the decisions of bank services.
Knowledge bank of information from friends and acquaintances recommended. To learn
more about the sneak premium rate loan T.k.s. should update employees on the project have
seen the ad together accounting Thai family households (Family you tongkon) have seen the
television ad lot increase savings Thaweesin (T.k.s. set 40 years) never seen the television
advertising logo T.k.s. is a list of sponsors, television Never listen to local Kalasin radio FM
T .k.s. items to people never see ads or column of Ps T.k.s. newspaper, Have seen a poster
advertising label Thai family project together accounting households Label clothes have seen
that page about the Twimitr services Understand Twimitr services Advertising and publicity
through the media T k.s Resulted in a familiarity with the bank. Until you choose to make use
of banking services Advertising and Public T.k.s. through various media. Sensitization to
frust banks Do not want to use the Internet because no bank of computers. And no Internet

3. comumnents about integrated-marketing communications of T.k.s. Branch
kammalasai And over the overall level he average order from more to less 3 respectively
Using the company's mobile vehicle is subordinate public And use the product seminars,

4. Results compare with general information on family status, occupation, age,
gender, income, education and the industrial. Have different opinions about integrated-
marketing communications Bank for Agriculture and Cooperatives Agricultural Branch

kammalasai of Kalasin Province. Different statistically significant at.05



