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ABSTRACT

The purposes of this research were to study and compate the satisfaction and to
study problems, obstacles and suggestions from the Large Scale Customers from huge private
companies which consumed Provincial Electricity Authority , Nongkhai Province. Samples of
this study are the customers from the huge company that obtain services from Provincial
Electricity Authority , Nongkhai Province. The samples were 112 persons who were selected
by means of Stratificd Random Sampling and Simple Random Sampling (SRS). The
instrument used in the study was a rating scale questionnaire with 0.81 of reliability.

Percentage, Means, Standard deviation, t-test, One-way ANOVA were used for data analysis

The results were as follows:

1. The most satisfaction of the large scale customers of the huge private
companies towards Provincial Blectricity Authority , Nongkhai Province, services are the
overall service, afier-sale service, technological and guaranteed service but the least is pre-
sale service. ‘

2. There were no difference comments from the Large Scale Customers of the
huge private company categorizing by the type of enterprise, type of electric meter, the length
of electricity usage, by the number of employees to the service in local electricity in 5

districts in Nongkai. There were significant differences comments from customers of the



huge private companies on the service of that categorize by the energy generator and the cost
of electric per month in 5 districts were different,

3. Further suggestions about the local electric service were, the electric distributors
must accelerate the power of electricity and the additional of manpower should be add up to
reach the bulk up customers and should be on well prepared on duty for service. Moreover,

the service should be faster to satisfy customers.



