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Abstract

This research was aimed to investigate service market towards customers’ decision to
use loaning services for accomodation of Government Housing Bank, Branch : Kalasin Province.
They comprised 1.) Service market Level in each aspect and in total ~ 2.) Affected factors
through comparision on difference of the customers’ personal characteristics , 3.) Ways to
develope Bank Services 283 of the Bank’s customers who had used loaning service in 2008 from
965 customers who used the same service as population were as sampling gained by using
Taro Yamane® formular at .05 statistically significant level following with simple random
sampling techniques .The instrument was questionaire icomprised 3 parts respectively to the 3
research purposes.The first part of questionaire was one choice chosing ,the second was 5 rating
scale of Likert and the third was opened-end. Validity of all parts was passing through experts and
the second part reach realiability calculated by Alpha Cronbach Coefficient formula at 0.7625
level. Frequency, Percentage, Means, Standard deviation, Manova and content analysis
accompanied with frequency of responders were applied for data analysis.The results were as
follows,

1.) Service market Level in price,place,promotion ,physical evident and in total

were in middle Level .

2.) There were statically significant difference in age, education, occupation,
income towards family size in total service market at .05 level,

3.) Most of the customers’ wanting the Bank to improve Service Market in any
aspects,as sumarization,such as in products :they want the bank to have promotion of no interests
for previuos customers,as in price :they want the bank to decrease inferests of loaning money,as
in place :they want the bank to have cue card which will make them not to stand to wait,as in
promotion :the bank should have various public relations for the custmers to understand how to

laon the money and make more people know the bank, as in personel: they commented mostly



that the staffs pay no attention to the customers who walk in to the bank to get the services and
the staffs should have friendly talking to give the service to those ,as in sevice process aspect:the
bank should adjust time for faster loaning and as in physical evident:the bank should provide

enough car parking place.



