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Abstract

Amphur Mu;émg, Kalasin province, and to provide the suggestions for TOT Public
Company Limited at Amphur Muang, Kalasin province as a ADSL service supporter, The
sample of this research was 339 customers, which are the users who engaged with ADSL in
Amphuer Muang area, Kalasin province during Ist to 31st May 2008.

‘The instruments used in collecting data are questionnaires. The question consisted
of, share product costs, business costs, finding costs, learning costs, contracting costs, flexible
costs, activities for promotions by products or prices, selling channels, marketing promotions,
and questions related to consumer’s royalty for ADSL through Pearson’s coefficient analysis
and multiple regression.

The research results found that

1.) There are 9 marketing components, which implicated to the royalty of ADSL’s
user provided by TOT Public Company Limited at Amphur Muang, Kalasin province, are as
follows, product changing costs, good services, public relations, place and timing,
information, share product costs, finding costs, contracting costs and expenses, which are in
high levels,

2.) The product changing costs that effected to the royally of ADSL’s users provided
by TOT Public Company Limited at Amphur Muang, Kalasin province is the factors related

to starting up investment capital in product changing such as marketing mix and customer



service management, which also create the new model of ADSL service by TOT Public
Comparny Limited

3.) The ADSL *s user that prefers TOT Public Company Limited at Amphur Muang,
Kalasin province also suggested that the company should, firstly, upgrade the signal speed,
secondly, the fast restitution in case that the signal failed and finally, the 24 hours customer

service phone center.



