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Abstract

This resecarch had the objective of analyzing Factors Affecting Success Accordung to
Product A case study of women Bannaroue grops Geng District Muang District Mahasarakham
Provin. The sample used in the study comprised a number of 381. The tool used in the collection
of data was a questionnaire of a 5-level valuation scale. Data analysis was done by deterring the
mean, S.D. (stand and deviation. t-Test {Independent t-test) and F-test {One-Way Analysis of
Variance)

The result of this study, most of the samples arec Female with 251 accounting for 65.9%,
are aged 36-45 with 170 sample ; 44.6%, are married with 239 sample ; 62.0%, are elementary
education degree with 167 sample ; 43.8%, are agricultural pursuit with 137 sample ; 46.3%, are
reamed an income lower of 5,000-10,00 with 181 sample ; 47.5%.

The result of this study, Factors Affecting Success Accordung to Product A case

study of women Bannaroue groups Gang District Muang District Mahasarakham Provin. fo

include high level to consist the factor Product to include high level, the factor Price . to include
high level, the factor Place to include high level, the factor Promotion to include high level.

The result of this study, An approach Affecting Success Accordung to Product fo attack
Marketing for permanent to include high level to consist the factor Product to include high level,

the factor dispense to include high level, the factor to consume to include high level.



