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ARSTRACY

"the objeciives of this stidy were 1) to study the significant fevel of marketing
factors that aftected the housing loan service of the Government Housing Hank (GHB) at
Eolusin Branch. 2} to study the problems and recommendation of the housing loan service of
GHB a1 Kalasin Branch.

The samples weee 390 customers of GHI at Kalasin Branch, Multiple-aitematives
guestionnaires about the significant tevel of marketing factors affceting the howuse loan
service of G, and open ended guestionngites about probiems ane reenmmendation were
employcd to colleet data, Percontaye, mean apd standard deviation were uscd for data
analyzing.

‘The results of the study were as follows

1)  The marketing factoss that affect ihe housing Inan serviee were product ,
persunal and process respectively.

7} Fhe problems for the Toan scrvice of GHD at Kalasin Branch bad shown that
fhe ost significant problems were parking lot inadequacy, ihe bauk located far from
commenity and small amount of loans, respeckively. |

The recommendation of loan service had shown that GHR should increasc loan
service categories exeluding fhe housing loan sctvice, Increase the atnount of credit line
calcolated from customer” income bases, respectively and incroasing loan scrvice calcgorics

with personsl guarantes



