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ABSTRACT

This report aims to: 1) study the results of the integrated marketing communication
that impacts the perception of Modemine T.V. station network expansion in Municipality of
Roi-Et province 2) compare to the perception which has personal difference factors of
Modernine T.V. station network expansion in Roi-Et province and 3) study the relationship
between the integrated marketing communication and the perception of Modernine T.V.
station network expansion in Roi-Et province.

The representative samples of this study were 35,894 people who stayed in the
area of Municipality of Roi-Et and the samples size around 400 people analyzed by Taro
Yamane method. Multiple choice questionnaires were designed for personal information,
the data were statistically analyzed by percentage, mean, standard deviation, t-test, F-test
(One-way ANOVA) as well as LSD (Least Significant Difference) and Pearson
Correlation at the significance level of 0.05.

The results showed that: 1) samples responded with the high level (x = 3.50) of
perception to integrated marketing communication of Modernine T.V. station network
expansion in Municipality of Roi-Et province. The paper also found that, 2) the factors that
differentiate the perception of Modernine T.V. station network expansion in Roi-Et province

were age, education level, occupation and income per month at the significance level of 0.05



i

were age, education level, occupation and income per month at the significance level of 0.05
while different sex and area were not significance in the level of perception of Modernine
T.V. station network expansion in Roi-Ef province. And 3) the relationsﬁip between the
integrated marketing communication and the perception of Modernine T.V. station network
expansion in Roi-Et province found that there were the relationship in the positive direction

at correlation coefficients 0,602 and the significance of level at 0.05.



