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ABSTRACT

“The Factors Effecting Communication Campaigns Against Vote — Buying ;
A Case Study of Representatives’ Region 2 , Mahasarakham Province Research * has three
objectives as follows ;

. To study the factors effecting communication campaigns against vote-
buying

2. To study outcomes and behaviors of communication campaigns against
vote-buying

3. To study the participation behaviors against vote — buying.

The methods used in this study are document and field rsearchs. In the field
research , that study employs the interview approach taken up on sampling groups 2,500
citizens

The results of the study are as follows ;

[. Independent variables such as socio — economic status, the analysis
reveals that education, occupation, income, region, showed positive and tairly significant
relationships in the form against vote — buying participation behaviors. The others factors :
sex and age are not significant

2. The most sample group interests in the politics for everyday and more



interests at the election period through the major medias including television and radio. The
campaigns against vote-buying of most citizens sample group joined the campaigns
activities, in fairly election campaigns most citizens sample group still received money but
to select the good selector. In vote-buying campaigns the majority still had no action ,and
still the Office of Election Commission of Thailand to communication campaigns against
vote-buying

3. For the participation of the citizens, that the citizens participate in against

vote-buying participation behavior at the moderate level



